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Plan Management Updates




Plan Certification

As we near the end of the plan certification period, the following are key dates to remember:

- Carriers should submit final templates by September 12, 2024 (Individual) and September
19, 2024 (SHOP).

-2 ETAfor carrier sign off for 2025 plan loading is September 13, 2024 (pending MIA rate
approval). Sign off for Small Group Is September 23, 2024.

- Plan loading for individual market is scheduled for September 16, 2024. Plan loading for
Small Group is scheduled for September 27, 2024. Carriers will be notified once plans are
loaded into production to allow a plan preview period.

- Carrier URLs should be live by Monday, September 30, 2024.
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Preparation Plan Year 2026

< November 2024 - Release of draft 2026 Letter to Issuers for 30-day public
comment period.

- January 2025 - Board vote on final 2026 Value Plan design.

-2 February 2025 - Release of 2026 Final Letter to Issuers
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Eligibility of DACA Recipients

In accordance with the final rule published by the Department of Health and Human Services
(HHS), MHBE is updating system rules to allow Deferred Action for Childhood Arrivals (DACA)
recipients to be eligible for enroliment in a QHP on MHC. The following updates may have

Impact to carriers:

-2 Beginning November 1, 2024, DACA recipients will be considered newly lawfully present for
the purpose of enrolling in a QHP. As a result, they will be eligible for the existing ‘Gained
Eligible Immigration Status in the Last 60 Days’ SEP.

-2 DACA recipients who apply between November 1, 2024, and November 30, 2024, and
choose to enroll due to SEP eligibility may obtain coverage as early as December 1, 2024.

-2 The SEP will open for the DACA recipient as well as current enrollees when applicable.
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https://www.federalregister.gov/documents/2024/05/08/2024-09661/clarifying-the-eligibility-of-deferred-action-for-childhood-arrivals-daca-recipients-and-certain
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2025 Renewals Timeline >XCHANGE

Carrier Sign Off on Plan
Templates
Sep 13
Inbound Medicare
Sep 25
Health/Dental Renewal Orphan List renewals econciliationfie
Oct30 Dec 15

2023 2024

Today

Production Plan Load/Validation . Sep 16

Automated QHP Renewals - Sep 28-0Oct6
Open Enrollment Y v, 2024131 15,2025
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Broker Operations maryland)(hceoalth .
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Updated Broker Counts

> 1494 currently authorized brokers — over 400 more than last year at this
time

>{ 112 brokers in training
*C 31 new applications awaiting review

> 289 brokers participating in Broker Connect — double what we had last
year at this time
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Planning for Open Enroliment - Brokers maryland\’health
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*BATPhone (Broker Assistance Telephone) planning is underway —
Request for Applications issued 8/31/2024. We plan to have up to 50
participating brokers this year with a schedule by day, as we did last
year.
*Meetings & Training Sessions:

« 8/26 — Income Verification Documents

* Mid-Sept — Failure to Reconcile Training

« 9/25 - Quarterly Broker Operations Meeting — Information
regarding O/E 11

«Annual training has been released - completion required before
Open Enroliment begins



General Business Days - Hours of Operation

Wednesday, November 1, 2024 to Monday, January 15, 2025
Monday through Friday: 8:00 am — 6:00 pm EST

Critical Business Days — December 2024 & Januar

Week of December 30, 2024
December 30, 2024 — Hours of Operation 8am - 8pm
December 31, 2024 — Hours of Operation 8am - 8pm

Week of January 13, 2025

January 14t — 8am - 8pm

January 15t —8am -8pm (Last Day of
OE12)

* MHC will be open Veteran’s Day, Monday, November 11, 2024.

« MHC will be closed to observe Thanksgiving Day, Thursday, November 28, 2024.

» The day after Thanksgiving, Friday, November 29, 2024, CSC will remain open.

* MHC will be closed to observe Christmas Day, Wednesday, December 25, 2024.

* The day after Christmas Day, Thursday, December 26, 2024, CSC will remain
open.

« MHC will be closed to observe New Year’'s Day, Wednesday, January 1, 2025

» There will be no extended hours for Producer/AC Support maimus
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Campaign Approach

Goals: Increase awareness of Maryland Health Connection and drive enrollment in Qualified
Health Plans (QHP) among remaining eligible populations

Target Audience: Uninsured Marylanders, with emphasis on:

* Young adults (19-37 years old)
 Hispanic/Latino Marylanders

« Black Marylanders

« Meta Areas (High Uninsured Zip Codes)

Timing: October 16, 2024 — January 15, 2025
Budget: $2,100,000

Confidential - Not for Public Consumption or Distribution



Traditional Media Overview

Television

Baltimore, Hagerstown, & Salisbury — Full DMA
Broadcast and Cable

Washington, DC - Cable only in MD counties
Spanish language TV on Telemundo and
Univision

Print

Baltimore and DC - African-American print
Baltimore and DC - Spanish Language print
Special editions where available

Radio

Baltimore, DC, Salisbury - African American radio
Baltimore, DC - Spanish language radio

Regular schedules as well as integrations & live
remotes using station talent ("halo effect")

Digital and Social Media promotions

Out of Home
Gig workers - Billboards around Amazon/Walmart
warehouses
Lower income - Dollar General/Family Dollar;
Transit Media (bus shelters, bus interiors)
Older/ethnic - Church bulletins around holidays



Digital Media Overview

« Awareness — Digital video (YouTube, Hulu, Roku, ESPN, Match Media Group) and digital
audio (Spotify, SXM Media, iHeart)

« Consideration — Traditional & Native Display ads through programmatic media and direct site
placements (The Trade Desk, Zeta, Taboola, Urban One and Match Media Group )

« Conversion — Paid Social including influencers (Meta, Linkedln, Snapchat, Reddit) and
Google paid search.

Google 0QMeta You{[[1) @ £33 m e
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Paid Media Plan

Television: Broadcast/Cable

14-Oct 21-Oct 28-Oct 4-Nov 11-Nov 18-Nov 25-Nov 2-Dec

Billboards

Dollar General/Family Dollar

Transit media

Church Bulletins

Print

Radio

Digital Video

Digital Audio

Display Video

9-Dec

16-Dec 23-Dec 30-Dec 6-Jan

13-Jan

Social

Search

Confidential - Not for Public Consumption or Distribution




What's New?
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Billboards near Amazon
& Walmart warehouses

MG
MatchMediaGroup

Reddit Dating App Whitelisting
Micro-influencers

Church Bulletins

Confidential - Not for Public Consumption or Distribution
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POLICY UPDATE
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Legislative Update

e 2025 Legislative Session
o Continuation of the Young Adult Subsidy Pilot Program

m Program is currently set to sunset at the end of Plan Year 2025

e Federal

o Supporting the continuation of ARPA-enhanced federal tax credits
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SBP Updates

Billing & Aggregation Vendor
e RFP closed on 7/26/2024.

e RFP Awarded to NFP Health. MHBE Board of Directors approved on 8/19.

e Project Initiation phase and kick-off scheduled for first week of September.

Small Group Market Update

e Aetna announced their small group market exit effective 4/1/2025.

Adan -\’ho_a!th

for small business
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Enhanced Enrollment Platform Status

Reqs & Design April 26, 2023 - May 31, 2024
Development (I November 01, 2023 - August 30, 2024
Internal Testing R May 06, 2024 - September 27, 2024
Carrier: Reqs & Design | February 05, 2024 - May 31, 2024
. September 02, 2024 - July
Carrier: Integration & Testing | | 31, 2025
Billing Vendor: Reqs | | September 2, 2024 - November 29, 2024
Billing Vendor: Design | | October 1, 2024 - December 20, 2024
Billing Vendor: Dev | | November 1, 2024 - January 31, 2025
Billing Vendor: Internal Testing | | January 2, 2025 - March 31, 2025
Billing Vendor & Carrier Testing | | April 1, 2025 - July 31, 2025
Additional Testing & Updates Iy 1Y 1 2025 - August
29, 2025
Go Live
~ Sep 5
2023 2024 2025
Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul | 2025
Updated: Aug 16, 2024
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New Small Group Plan Tile Display- Wellnhess. .

irects cons

U R I_ carrier’s page for the

plan’s wellness
information.

UHC Choice Plus Gold 750-2 $9.450 METETAL LEVEL QUALITY RATING

| UnitedHealthcare

TOTAL COST PER MONTH ANNUAL DEDUCTIBLE @ ANNUALOUT -OF- URGENT CARE CENTER PRIMARY CARE COPAY GENERIC
POCKET MAX © (1] (i} DRUG

$1,403.74 $750 Per Person $8750 Per person $60.00 Copay $35.00 Copay $10.00 Copay
$1500 Per group $17500 Per group

TOTAL EMPLOYER COST PER MONTH TOTAL EMPLOYEE COST PER MONTH

$701.87 $701.87

i QLH)I'V‘ m
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